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INTRODUCTION

Szczecin Lagoon as an area is attractive because of its size (the largest water reser-
voir in Poland), location (on the border between Poland and Germany), varied nautical
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conditions (unique in the country scale combination of inland waters and internal sea
waters), diverse natural and anthropogenic conditions and cultural diversity, multiplic-
ity and diversity of ports and harbours (Fig. 1). These advantages suppport establishing
international contacts in the entire Pomerania Euroregion and in consequence stimu-
late the development of diverse tourist services, in a broad sense, as all immaterial ben-
efit resulting from conducted activity e.g. tourist. However in narrower meaning it re-
fers to the carriage of passengers and accommodating to purposes other than long-stay.

The diversity of places, the universality of tourist services and the large diversity of
tourist groups impose further narrowing of tourism activities resulting from the need to
adapt the tourist offer to the expectations of specific groups of recipients (Payne, 1997;
Waters 2001; Kasiewicz, 2002; Kotler, 2002; Kolman, 2003; Leja, 2003; Salmanowicz,
2003; Urbaniak, 2004; Czaplinski, Rachwat, Tobolska, Uliszak, 2013).

The implementation of the above postulate, combined with a thorough analysis of
the social capital of participants of nautical tourism on the discussed basin, allows for
the proposal of promotional activities and infrastructural changes for the needs of the
tourist services sector, including natural, cultural or qualified tourism.

The components being the subject of the article, i.e. natural and touristic values
of the Szczecin Lagoon, the social capital of sailors and tourist services are an inter-
esting topic of discussion. However, it is only in the comparative approach that they
create a research problem that has not been previously addressed in the literature on
the subject. The authors have therefore attempted to answer the question: can the so-
cial capital of the sailing environment have an impact on the range of tourist services
provided? It should be remembered that the desire to obtain an answer to the above
question determines the location of the reservoir on the border between two countries,
which affects the shaping of heterogeneous attitudes and patterns of behaviour of us-
ers of this reservoir. Hence the assumption of the concept of “habitus”! by P. Bourdieu
that the same places can differentiate personal experiences, expressed opinions and
the ability to perceive respondents created in different material or cultural conditions
(Miossec, 1977).

The border on the Szczecin Lagoon divides the reservoir into the German Small
Lagoon in the West, which according to the water law (Act of 18 July 2001 Water Law)
belongs to inland waters (Dabie Lake is also on the list of inland waterways) and the
Polish Great Lagoon in the East, included in the internal sea waters. The Miedzyodrze
area and the Szczecin Lagoon are a part of the water route linking the inland routes
of Western Europe with the Baltic Sea. It leads from Berlin through the Odra-Havel
channel through Szczecin (or Dabie Lake), the Szczecin Lagoon and further to the Po-
meranian Bay on the Baltic Sea. Dabie Lake is therefore the only lake in Poland which
is available to seagoing vessels. Poland’s entry into the Schengen zone has removed all
obstacles in the movement of sailors in the border zone between the ports and marinas
of neighbours. The fairway marked out in this way shows differences in the water land-
scape of Poland and Germany. On the German side of the Lagoon we will see only the
ships of the white fleet, sailing yachts and motor yachts. The Polish part is available for,
among others, seagoing cargo ships, barges, passenger ships, ferries, tugs (Furmaga,
Wojcicki 1993).

! Habitus (latin), efficiency - the system of thought patterns, perception, evaluation and action; a con-
cept proposed by Pierre Bourdieu
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Source: authors’ own work based on www.zalew.org

METHODS AND THE SCOPE OF RESEARCH

The aim of empirical research was to show the impact of the diversity of social capital
of the international sailing environment on the scope of provided tourist services. The
selection of the research area was a purposive sampling. Three specific problems were
created for the purpose of this study:

1. Is there any diversity in the sailing environment of the Szczecin Lagoon?

2. Can sailing be an element of the region’s image?

3. Are the provided tourism services adapted to the expectations and needs of sail-

ors?

The survey was conducted in 10 Polish and German marinas around the Szczecin
Lagoon and Dabie Lake. They were selected on the basis of location, size and availabil-
ity. Three consecutive sailing seasons 2010-2012 were provided with the question-
naire survey, in addition the accumulation of secondary data was commenced already
in 2009. The equal number of marinas was surveyed on the Polish and German sides.
The tests were carried out simultaneously in all marinas and additionally during major
sailing events and celebrations. The location of marinas and their size indicative of the
number of boats to be accommodated, as well as the number of resident and visiting
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sailors were the decisive factors for inclusion in the survey. In this report, the empirical
study covered a group of 712 sailors - 463 Polish and 249 German ones.

The basis of the collected information was standardized research - direct inter-
views and written interviews with participants of nautical tourism (Babinski, 1980;
Denzin, 2006, 2009; Smith, 2010), which were supplemented, mainly in terms of life-
style and ways of spending free time, using the observation method (Sztumski, 2005).
The questionnaire (Trochim, 2002; Punch, 2005) consisted of 39 questions, ten of which
were related to respondents’ particulars. The questions were open or closed, single and
multiple-choice, including matrix questions with a specific number of answer columns
and matrix semantic ones whose answers illustrating the states of feelings, emotions
and assessments of respondents could be rated along the scale.

Only part of the questions was used to analyse the questionnaire. It was assumed
that the social capital of the cross-border sailing environment is characterised by the
motivation of sailing, additional leisure activities, forms of sailing activity, individual
choice of a place of rest, as well as the most frequently chosen domestic and foreign
destination. The report made it possible to identify respondents by nationality, gender,
age, water rights and annual expenses for yacht or sailing activity.

The research limitations include the lack of answers in some questionnaires, which
resulted in varying the final number in individual categories. The control group was
examined, which provided a complete set of data in the cross-section of the responses.
Comparison of the control results with the target ones did not show significant devi-
ations, and therefore the number of the given category was assumed for 100% each
time. The analysis of collected statistical data was carried out using the segmentation
method (Florek, 2013). The application of the nationality criterion made it possible to
divide the sailing environment into homogeneous groups of consumers. Classification
of sailing motivations was carried out using the taxonomic method - cluster analysis
(agglomeration). It was created on the basis of the smallest variance method - the Ward
method (grouping of motivations) (Stanisz, 2007; Panek, 2008). Five clusters were ob-
tained, the names of which were proposed on the basis of observation of the behav-
iour of individuals. In their selection, the analogy of personality attitudes of mountain
climbers was also helpful, which, unlike sailing issues, is richly discussed in literature
(Ziemilski, 1976; Zdebski, 1984).

SOCIAL CAPITAL UNITS IN SAILING

For the purposes of this study, we adopted those definitions of social capital which
focus on the value of interpersonal cooperation undertaken within organisations or
groups to achieve their own goals (Coleman, 1990; Putnam, 1993, 1995, 2008; Fuku-
yama, 1995, 1997, 2003; Harrison, Huntington, 2003; Sztompka, 2005; Trutkowski,
Mandes, 2005). According to R. Putnam, economic growth is mainly facilitated by the
interpersonal relations that are established in larger social structures. For this reason,
this study focused on the division of local sailing community according to nationality
rather than, for instance, membership of individual clubs. This allows for the creation
of effects for the whole cross-border region. The social capital of the sailing community
in the Szczecin Lagoon and Dabie Lake was examined on the basis of the following data:

— annual expenses on yacht maintenance (as an attempt to show discrepancies in

expenses);
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— the type of sailing, meeting friends, making new friends and participating in events
(demonstrating interpersonal relationships and social-family networking);

— sailing licence types, motivations for sailing, activities accompanying organised
cruises (interpreted as habits and standards of behaviour);

— club membership or organisation of cruises on a club-owned boat (evidence of vol-
untary membership of organisations);

— main destinations of cruises during the surveyed sailing season: domestic vs. for-
eign destinations and the choice of accommodation (to show personal preferences
of respondents).

The precise identification of sailing cruise destinations is determined by cruises
heading for: the Polish/German part of the Szczecin Lagoon, other regions of Poland
and Germany, or other countries. The choice of accommodation places was limited to
four categories to be specified by respondents: boat, hotel, camping or tent. However,
motivations to undertake sailing activity called for an appropriate classification. They
were grouped into five categories, distinguished on the basis of individual components
of social capital (table 1):

Table 1. Motivation as a component of social capital

Motivation for sailing Personal traits of respondents Components of social capital

Contact with people Sociable, open to entering into
new and sustaining the existing

relationships

Participation in events, meeting
friends, making new friends,
spending time with family

Need for isolation People isolating themselves not
only from other people, but also

from the excess of stimuli

Spending time away from the
family, relax, peace, independence

Dominance and competition People happy in the leader’s New experiences, rivalry,

role, building their self-esteem
around achievements, primarily
through competing, and enjoying
adrenaline rushes

independence, leadership,
fighting the forces of nature,
strong experiences, impressing
others and taking risks

Contact with nature

Lovers of nature and outdoor
activities

Communing with nature,
spending time away from the

city, getting to know new areas,
spending time on the water, relax,
peace and spiritual values

Education and self-improvement

People open to lifelong learning,
broadening their knowledge and
improving their own skills and
the skills of the entire sailing
community

Sharing the knowledge, discussing
the equipment or gaining new
experiences.

Source: authors’ own work

In addition, social capital of the sailing community was reviewed in terms of four

aspects: individual, structural, regulatory and behavioural (Markowska-Przybyta,
2011). The individual aspect of social capital is a collection of personal traits and pref-
erences of respondents, such as: nationality, gender, age, expenses on a yacht, activities
accompanying sailing (e.g. diving, fishing, sunbathing, etc.) and the choice of accommo-
dation standard or cruise destination. The structural aspect demonstrates a network of
connections between members of the group surveyed, e.g. how the cruises are organ-
ised (privately-owned boat, club-owned or chartered one) or the dominant manner of
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sailing (e.g. sailing alone, with family, as a club member or a course participant, etc.).
The regulatory aspect refers to social norms, interpreted here as e.g. holding sailing
licences or observing a tradition of competing in regattas. The behavioural capital is
based on specific manifestations of cooperation, which include i.a. the exchange and
flow of information as well as educational and cognitive values.

SOCIAL CAPITAL OF THE SAILING COMMUNITY

Polish sailors constituted the majority (65%) of respondents. On average, a Polish sail-
or is a man aged 35 who holds a sailor’s licence. He sails his own boat, using it for family
holidays and for tourism. He mainly sails in the Polish part of the Szczecin Lagoon, and
if he cruises abroad, he chooses a destination other than neighbouring Germany. He
stays overnight mainly on the boat. He combines sailing primarily with sightseeing and
sunbathing, less frequently with trekking or fishing. In addition to a keen contact with
nature, he also demonstrates a desire for leadership and interest in competing. Less
frequent motives to practice sailing for him are - in equal measures - willingness to
contact others as well as isolation. The cognitive and educational values occupy the last
place on his list of motivations. Yacht maintenance costs him on average between 250
and 1,250 EUR per season.

An average German sailor, on the other hand, is a man over the age of 55. He usu-
ally does not hold any sailing licence. He owns his sailing boat, but it is worth noting
that he does not organise any cruises on boats owned by his friends or by sailing clubs
or on chartered boats. He sails primarily domestically, but not in the Szczecin Lagoon,
and if he sails abroad he chooses destinations in the Polish part of the Szczecin Lagoon.
He sleeps on his own boat. He sails mainly with his family, combining this activity with
cycling tours - another passion, for which he is known. He highly appreciates contact
with nature. His motivation for sailing is again competition and leadership, along with
a desire for seclusion. On average, he spends between 1,000 and 5,000 EUR on his yacht
per season.

The basis for the comparative analysis of tourist behaviour of Poles and Germans
is the assumption about the impact of cross-border issues and the resulting differenc-
es in spatial conditions on the formation of different types of sailors. The diversity of
the sailing community results from differences in the cultural environment, the edu-
cation system, legal regulations in force in a given country, or social and material sta-
tus achieved, with which German and Polish sailors begin and continue practicing this
sport, are a significant and obvious reason for their differentiation. On the basis of the
analysed characteristics, however, both similarities and differences between the two
groups are clearly visible (Figure 2).

In order to address the regional offer to both Polish and German sailors, it should
be tailored for men who belong to two different age groups: in the case of Poles - 35
year old, while Germans - over 55 years of age. This is probably related to the ageing of
German society (Population Pyramid Germany, 2017). This is an extremely important
criterion, as the needs of young people, who are either at the start of their career or
have already reached the stage of prosperity and family life, differ significantly from
the needs of people who are close to or have reached the end of their career path, have
a different social status and, above all, a different amount of free time, usually associ-
ated with greater financial stabilisation or having no dependent children. The financial
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aspect is not allowed for in this paper, because, when looking at the national criterion,
a comparison of the lifestyle of Polish and German pensioners clearly indicates greater
economic leeway of the latter, manifesting itself, inter alia, in their activity and par-
ticipation in tourism (Kowalczyk, 2013; Dlaczego Polacy... [Why Don’t Poles...], 2016).
This is also confirmed by their expenses for yacht maintenance. In real terms, the ex-
penditure of German sailors are higher (1,000-5,000 EUR) compared to Polish sail-
ors (250-1,250 EUR). Differences in the financial status also seem to translate into the
preferred form of cruise organisation. While all the surveyed German sailors own their
vessels (sailing boats or motorboats), in the Polish group they account for less than
three quarters of the respondents (71%). This most likely also translates into the fact
that Poles enlist on a yacht in response to an advertisement, which is a relatively low-
budget form of participation in a cruise, while the Germans do not practice such a cruise
arrangement method.

While recognizing certification/licensing as a component of sailors’ social capital,
it should be mentioned that sailing is legally regulated on both sides of the Szczecin La-
goon, which is an effect of the classification of the basin according to the law on use and
conservation of inland waters. The knowledge of and adherence to separate regulations
resulting from this diversification constitute an important component of the social cap-
ital of the group surveyed. However, most (53%) of the surveyed German sailing com-
munity do not hold any sailing licence as there is no such requirement in Germany. On
the other hand, the Poles hold mainly (27%) certificates of basic skills only.

Considering the dominant cruise destinations, it may be stated that both Poles
(85%) and Germans (92%) sail primarily within their domestic waters. Seventy-five
percent of Poles choose the Szczecin Lagoon, and the others opt for other regions of
Poland, mainly Kotobrzeg or the Tri-City of Gdansk, Gdynia and Sopot. This may result
from the location of our survey. Exactly the opposite proportions were observed in the
domestic cruises of German sailors. A vast majority of them sail in regions other than
the Szczecin Lagoon. Keeping in mind the poorer landscape values of the German part
of the Lagoon, German sailors usually head for the Riigen region, where nautical con-
ditions also present greater diversity. Foreign destinations are more often selected by
Germans (83%) than Poles (65%). German sailors appreciate mainly the Polish part of
the Lagoon (48%) due to its natural values, low cost of stay and cruise arrangement.
Poles head for countries other than Germany (57%) - mainly for Scandinavian coun-
tries: Denmark (including Bornholm) and Sweden.

The Baltic Sea Region - Zachodniopomorskie Voivodeship and Mecklenburg-West
Pomerania - with a highly branched network of Hanseatic cities, in the Middle Ages
was the leading economic region of Europe. Today, the greatest asset or benefit, distin-
guishing it from other regions of the country, are the values of the natural environment,
as evidenced by, for example, the research done in 1994, 1997 and 1999 by the Touris-
mus Verband institution on the associations of tourists with the Mecklenburg Region
of Western Pomerania (Schernewski, Sterr, 2002; Haller, Stybel, 2011; Jacobsen, 2018).
The Zachodniopomorskie is the leading region of Poland (just behind Matopolska) in
the number of overnight stays - 5.5 million in 2018 (GUS, 2018). In 2017, Meklenburg
recorded more than 29.5 million overnight stays (Government-mv), which makes it
a region of long-stay and family tourism. The natural attractiveness consists of the lo-
cation in the coastal zone, high coverage of water areas (5.2% of the Zachodniopomor-
skie Voivodeship, which is almost 2.5 times more than the average for Poland (GUS
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2013: 121) and 5% of the area of Mecklenburg-Western Pomerania, which is 25% of
the German lake area), a dense river network, high forest cover - 36.4% of the prov-
ince’s area, where the average in the country is 29.9% (GUS 2013). The natural val-
ues of Zachodniopomorskie and Mecklenburg are protected (Dudley, 2008) through
national parks (2 and 3), biosphere reserves (3 in Mecklenburg), protected landscape
areas (7 in Mecklenburg), landscape parks (7 and 149), nature reserves (7 and 286 in
Mecklenburg), the Natura 2000 network (21 bird sanctuaries and 295 in Mecklenburg),
natural monuments (2842) (lung.mv-regierung.de, gdos.gov.pl). These elements create
perfect conditions for active recreation: water sports, cycling, hiking and horse riding.

The sailors’ choice of accommodation is conditioned by their lifestyle. The majority
of Germans (96%) and Poles (85%) stay on their boat at night. This way of sleeping
creates a specific atmosphere, providing all the comfort during the cruise and does not
generate additional cruise costs, because the mooring fee of the marina includes an
overnight stay. Only few sailors opt for other accommodation facilities - 3-5% of the
surveyed Poles and a marginal 0.5-1% of the Germans. This situation is probably ex-
plained by low-class yachts or open motorboats used, which are not equipped to pro-
vide accommodation on board.

Interesting results are also produced by the analysis of other activities undertaken
by the respondents during sailing. In both cases, sports such as surfing (Poles 4.5%,
Germans 1%) or water skiing (Poles 2.5%, Germans 1.5%) are so marginal that they
can be considered insignificant in terms of planning. There are many reasons why these
activities are extremely rare, ranging from the lack of conditions (including natural fac-
tors and technical infrastructure), through fashion for other activities, to popularity of
these sports in other age groups. Instead, planners should pay much attention to sight-
seeing, which is an inseparable component of sailing for a significant group of Polish
(29%) and German (23%) sailors. However, there is a huge difference in the popularity
of cycling tours. Germans are three times more likely to undertake cycling tours (25%)
than Poles (8%). Both groups show similar levels of hiking, trekking, sunbathing and
fishing activities, which is naturally related to sailing.

In terms of social capital’s components, it also seems extremely important to ana-
lyse the drivers of sailing activity. Slightly more Poles (46.5%) than Germans (37.5%)
are primarily interested in contact with nature. The disproportion may again results
from a different characteristic of the distinguished groups of sailors and their way of
spending free time. For young Poles, the highest value and the most valuable spring-
board from an intensive lifestyle will be contact with nature. Retired Germans, who
practice recreation in green areas on a daily basis, do not show such spontaneity in
its assessment. The motives related to rivalry and leadership are twice more likely to
entice Poles (33%) than Germans (17.5%) to sailing. This is due to the lower age of
Polish sailors. The same factor also causes greater willingness to contact people (Poles
21%, Germans 16%). The need for isolation and spending time in solitude is shown by
a similar number of respondents (Poles 21%, Germans 17.5%). Poles appreciate the ed-
ucational and cognitive aspects of sailing slightly more than Germans. Again, this can be
related to the age of the respondents and results not only from young people’s interest
in modern solutions, technologies and gadgets, but also from the family-oriented way
of sailing and thus passing the knowledge from one generation to another, as this age
group often includes families with infants or teenage children.
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DISCUSSION AND RECOMMENDATIONS

Due to the cross-border location of the area in question, respective Polish and German
nationalities were adopted as the main criterion for dividing the respondents. The com-
plementary criterion was diverse sources of capital, the aggregation of which allows
to maintain the local context (e.g. different legislations in force within a single water
body), without which the picture of the social capital of a given community, based solely
on individual data, would be misleading (Markowska-Przybyta, 2011). In accordance
with the principle of mutual attractiveness (Florek, 2013), not only social capital is im-
portant as a regional value, but also the Lagoon’s attractiveness for its users. A seem-
ingly homogeneous water body with similar parameters, with mutually balancing com-
ponents of the natural and cultural environment, was valued differently by Polish and
German sailors (Oséch, 2015). Poles and Germans unanimously appreciated nature
surrounding the Lagoon, as well as the changing landscape conditions on the sides of
the Small and the Large Lagoon. This is the only feature of the area in question that
was positively evaluated by both national groups. In addition, Poles appreciated the
attractiveness of the surrounding land, a wide range of tourist attractions on land, the
adequate infrastructure of marinas and wharves, as well as the multitude and diversity
of marinas on the German side. On the other hand, the Germans recognised the advan-
tages of water bodies that consist in proper navigation markings and a well-developed
safety system for sailors; they appreciated the clean water and low costs of mooring
and catering services in Polish marinas (Os6ch, 2015).

The most important components of social capital of the sailing community of the
Szczecin Lagoon and Dabie Lake will allow proper targeting of the region’s offer to
males of both nationalities over the age of 26 who sail and spend the night with their
families on their own sailing boats, spending between 250-5,000 EUR respectively on
the boat’s maintenance, who appreciate direct contact with nature, cycling tours and
sightseeing opportunities within the visited areas.

One of the most important benefits arising from the presence of sailors -
a group with a significant social capital - in the Szczecin Lagoon is the possibili-
ty of creating a cohesive and attractive image of the region. They are a group of
tourists visiting the region of the Lagoon and also consumers of tourist services.
Due to the cross-border nature of the area, promotional activities, taking into ac-
count the needs and expectations of sailors, should go to a wider group of recip-
ients and can facilitate the acquisition of foreign investors for planned projects.
These activities, in terms of investment, may include solutions aimed at adapting the in-
frastructure of the area to the characteristics of the sailing community described here-
in, e.g creating a common system of bicycle paths and routes (the cycling route around
Szczecin Lagoon in the German part leads mainly bicycle paths and in the Polish part
mainly public roads) as well as biking equipment rentals, and also - due to the domi-
nant family travel model - establishment of parks and squares for family entertainment
(such as the zoo in Ueckermiinde, a playground and the Karls farm in Koserow, a rope
park in Swinoujscie).

The cross-border aspect of the area also creates the need for mutual understanding
and cooperation between the Polish and German sides in order to achieve mutual ben-
efits. Since almost 50% of the German respondents are eager to visit the Polish side of
the Lagoon during international cruises, and since there is also a group of Poles who sail
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to the German side (16%), foreign language service is necessary for the development
of international contacts in places such as tourist information desks, marinas, as well
as lodgings and restaurants. It is also worth noting that the availability of information
materials in various language versions (e.g. press, leaflets, folders or websites), at least
in the tourist sphere and especially on the Polish side, seems insufficient. The standard
of activity of tourist information centres should include regular mutual exchange of
promotional materials, as well as presentation of the entire region’s offer.

Knowledge of the sailing community could result in the creation of tourist prod-
ucts in the form of single-day excursions, as the nature of cruises undertaken by re-
spondents does not encourage long-term stays in one place. They should refer to the
characteristics of the area, which is the greatest value for sailors, that is the natural
character and diversity of the landscape: on the German side, somewhat monotonous,
but rich in lowland areas, while on the Polish side it is for high and low coasts, natural
and artificial islands. Both sides of the Szczecin Lagoon are characterised by a similar
length of the shoreline (about 250 km, including 50 km of sea line) and about 20% of
the area of the voivodeship and the state with diverse forms of nature protection. The
spectrum of possibilities of rest in the natural surroundings is therefore wide.

Despite the fact that both countries belong to the Schengen Area and despite the
resulting freedom of movement, the way in which the interpersonal relations are affect-
ed by the border still calls for investigation: does the border connect people or rather
separate them? Based on the case study of the cross-border area of the Szczecin Lagoon,
we can state that there are noticeable benefits in the form of easy movement of sailors
across the previously artificially divided water body. The common history of this area
may be an important factor that can contribute to the use of social capital of the sailing
community in building and achieving positive external effects. It can be used to build
mutual product awareness on both sides of the border, using bottom-up initiatives or
various institutional projects. An example of such activities are the efforts to preserve
the culinary traditions of the region. The roll with herring has been a typical snack for
decades, which at present can be found in many bars (restaurants on land and water,
bistro and beach bars or trendy in recent years of mobile gastronomy called food truck)
on the German side of the Lagoon, but it has not been restored as traditional food in
Szczecin despite several years of attempts.

The common historical background can also be observed in the white Stettiner
Ware ceramics in Szczecin, which was revived in 2013 as part of the “Stettiner Ware
- a local product” project and which can now be seen at the Museum of Technology
and Transport in Szczecin. However, the combination of ceramics with technology and
communication is not obvious, so it is not surprising that the brand awareness is not
widespread yet.

On the other hand, on the German side of the Szczecin Lagoon, in the public space
of the village of Ueckermiinde, one can find a decorative mural that informs about its
history, thus reaching a wide audience with a simple message.

There was also introduced a system of nautical motifs in the small architecture of
the city, e.g. in the form of street lanterns, in the shape reminiscent of masts with a sail,
which constitute the background of advertisements and posters. The Polish side is also
rich in maritime elements incorporated into the network of streets, mainly anchors and
monuments of merited sea people, but they do not form a cohesive whole, which could
constitute even a nautical tourist route. The predominance of Szczecin in the Lagoon
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region is also emphasiszed in the naming of many service premises in Germany (e.g.
Stettiner Hof), but the city name is rarely used in this way on the Polish side.

CONCLUSIONS

The idea of tourism services by definition is “all socially useful activities that are aimed
at satisfying the material and immaterial tourist needs of people” (Gaworecki, 2003).
The tourist market offers a wide range of tourist services, tailored to their needs and
requirements. They appear as individual services or a package. A characteristic feature
is their complementarity, signifying mutual dependence, satisfying tourist demand, in-
cluding sailors.

The conducted research leads to conclusions resulting from the main and detailed
questions posed at the beginning.

The clear differentiation of the sailing environment has a significant impact on
the scope of tourist services provided. Diversifying the offer and, to a greater extent,
adapting it to the needs of sailors and their preferred forms of spending free time will
increase the tourist attractiveness of the region, which as a consequence may become
a popular destination for sailors from the whole Pomerania Euroregion. An example
may be the Tall Ships Races sailing into the calendar of cyclical sailing events, combined
with regattas and special events. In the discussed region, the capital of the rally is the
city of Szczecin, attracting thousands of sailing enthusiasts.

There are reasons to argue that the sailing motif becomes an important element of
the image of the region, cities and towns around the Szczecin Lagoon - e.g. in the form
of common architectural details, culinary traditions, etc. This will allow for a coherent
message that will be beneficial not only in the reception aesthetic, but also sentimental,
giving the opportunity to associate a place with its natural surroundings. An example
can be all year round stationary or mobile fish bars in yacht ports, satisfying the most
important needs of sailors, and at the same time being a pleasant, different escape from
their everyday habits.

There is heterogeneity of the sailing environment of the Szczecin Lagoon, which
provided the basis for distinguishing two personal profiles of sailors. The division was
made based on elements of sailing capital (obtaining answers, among others, about
age, sailing method, additional forms of activity during cruises and sailing motivations,
which induce tourist activities). This diversification will in the future facilitate the se-
lection of an appropriate tourist offer, which can be provided for sailors visiting the
area of the Szczecin Lagoon, however, services in the field of tourism do not require the
creation of an offer only for tourists-sailors. They can be used by all willing recipients.
However, the specificity and nature of leisure activities by sailors gives the opportunity
to adapt certain tourism services to their needs and preferences, as, for example, a net-
work of bicycle paths facilitating access to natural and non-natural values, in which the
seaside region abounds.

The above observations may be applied and used in planning by institutions, un-
ions and associations based on a similar area. Those include, for instance: “Cross-Bor-
der Cluster - Berlin-Szczecin-Baltic Waterway”, the Union of Ports and Marinas or the
Local Tourist Organisation of the West Pomeranian Sailing Route. Every year, the grow-
ing tourist offer on both sides of the border is the effect of promotional activities aimed
at unifying the scope of tourist services provided to international visitors. Suggested
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directions for development are reflected in adjusting the offer for tourists. School ed-
ucation at every stage of education, as well as cooperation with the management of
protected areas in the discussed area allow you to get good advice and learn about the
positive use of the richness of nature.
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